Seems real?

Seems truthful and authentic?

PERSON

Does the content
represent a
person who bears
a striking
resemblance to a
living, deceased,
or plausibly
existing person?

YES

Ex.: Asian fashion
model, unknown
older man,
Donald Trump

OBJECT

Does the content 9

represent an
object that bears
a striking resem-
blance to an
object that exists,
existed, or could
plausibly exist
(including works of|
art, branded pro-
ducts, buildings,
infrastructure)?

PLACE

Does the content
represent a place
that bears a
striking
resemblance to a
place that
actually exists or
could easily
exist?

YES

Ex.: conference
room, Swedish-
style log cabin,
Matterhorn

ENTITY

Does the content
represent a
creature that
bears a striking
resemblance to
an existing,
extinct, or
biologically
plausible
species?

EVENT

Does the content 9
represent an

event that bears

a striking

resemblance to

an actual,

historical, or

otherwise

plausible event?

MESSAGE

Does the content suggest that what is
presented is actually true, valid, or
actually happened, thereby making a
specific claim about reality?

PURPOSE

Was the content obviously created with
the intention of being authentically
documented or factually accurate?

FOCUS

Is the main gelement of the content capable
of misleading the audience regarding the
authenticity or truthfulness of what is
presented, including product features?

In this strip [YES for Focus] OR [YES for Audience AND at least 2 more YES out of: Message, Purpose, Environment] 2

ENVIRONMENT

Is the content distributed through a
communication channel characterized by
authentically documented or factually
accurate content?

AUDIENCE

Could a significant part of the expected
audience believe the content to be

authentically documented glso because

of the Al element?

Probably a
“deep fake”:
disclosure
obligation

E Al GENERATED



